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July 6, 2010

Via Overnight Delivery and Email

t

Mr. Charles Terreni, Chief Clerk

South Carolina Public Service Commission

111 Doctors Circle

Columbia, South Carolina 29203

RE: Docket No.2010-214-C, 1999-329-C and 1997-445-C- - Global Crossing Telemanagement, Inc.
and Global Crossing Local Services, Inc.
Proof of Publication

Dear Mr. Terreni:

Enclosed for filing is the original proof of publication in The State Newspaper of the above-referenced docket

for Global Crossing Telemanagement, Inc. and Global Crossing Local Services, Inc. Please acknowledge

,_/ receipt of this filing by returning, file-stamped, the extra copy of this cover letter in the self-addressed stampedenvelope enclosed for that purpose.

Any questions regarding this filing or the publication may be directed to me or Robin Norton, the consultant

for Global Crossing Telemanagement, Inc. and Global Crossing Local Services, Inc., at (407) 740-8575.

Sincerely,

Kathy Steinke

Manager, Sr. Associate Consultants

Enclosures

cc: R. Edward Price - Global Crossing

file: Global Crossing - SC
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THE STATE MEDIA CO., INC.

Columbia, South Carolina

publisher of

STATE OF SOUTH CAROLINA

COUNTY OF RICHLAND
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Personally appeared before me, Brian Nalepa, Advertising Operations

Manager of THE STATE, and makes oath that the advertisement,

Notice of Filing seeking approval for Global Crossing Telemanagement, Inc. and

Global Crossing Local Services, Inc., Docket Nos. 2010-214-C, 1999-329-C and

1997-445-C, to merge

was inserted in THE STATE, a daily newspaper of general circulation published in

the City of Columbia, State and County aforesaid, in the issue(s) of

June 25,2010

Subscribed and sworn to before me

onthis day June 29,2010

Notary Public

My commission expires
September 25, 2016 "Errors- the liability of the publisher on account of errors in

or omissions from any advertisement will in no way exceed

the amount of the charge for the space occupied by the item in

error, and then only for the first incorrect insertion. "
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